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Abstract

This research deals with the marketing and the
electronic marketing, its definition, objectives, ways
of developing and the factors that affect it. They also
deals with the marketing properties and the content of
its plan.

They deal with the electronic marketing and the
obstacles that face the international buyers.

The researchers also deal with the intelligent systems
and its relation and effect on marketing.

In the case study they give a brief note about the
ministries of finance and commerce and analyze the
questionnaire after they distribute it. Then they give
results and recommendations .
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